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Purpose: This questionnaire is used to guide us in the creation of compelling content that resonates with your vertical. 

INDUSTRY
What industry and/or sector do you support?

How would you describe the industry’s landscape?
(e.g., profits are eroding, optimization is key, customer costs are high, compliance fines are immense)


AUDIENCE
Where do your audience’s interests lie inside and outside of your particular sector? Name the top three.

1.)
2.)
3.)


What are the three most important issues (e.g., regulations, disruption, etc.) challenging your audience today?

1.)
2.)
3.)




Social listening will help you identify topics and trends important to your audience. What are the top three social networks (e.g., Twitter, LinkedIn Groups, Reddit, etc.) your audience actively uses? 

1.)
2.)
3.)

What keywords and keyword phrases would your audience most often use to find our solution in a Web search? List three to five.

1.)
2.)
3.)
4.)
5.)

What important and noteworthy industry events will you be participating in over the next six months? 



INFLUENCERS
Who are the key influencers in your industry? 
(e.g., analysts, magazines, thought leaders, private equity leaders, MarkLogic customers, systems integrators, consultants, etc.)
1.)
2.)
3.)

What topics do these influencers most often address?
1.)
2.)
3.)
In what areas are they subject matter experts?



What tone do they most often use when communicating – informal, educational, witty?



What online resources would you visit to learn more about the influencers’ expert insights?

1.)
2.)
3.)
MarkLogic 
What customers do we have that might have influence in your industry (e.g., Platts in the Petroleum industry, or Codifyd in the Retail industry)?





Which of our brand attributes are most important to your audience (e.g., innovation, design, power, agility, security)? Why is this so?
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